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Plant Biotechnologies and the Olive Oil Industry in Tunisia
The role of Research and innovation in Driving Performance of the Sector

DRIVERS of Performance for Production and Primary Processing

· The number of tress planted

· The average yield of planted trees
· The suitability of planted varieties to market requirements

· The environment, sunlight, day and night temperatures, soil-quality, water-quality and irrigation

· The ability of trees to withstand long-periods of aridity

· Their ability to thrive with brackish water

· The number of unproductive seasons between planting and harvesting

· The cost of primary processing steps, in terms of time, money and environmental impact

· The cost of fertilizers and pesticides
· The availability of laboratories for testing and quality control

DRIVERS of Performance for Value Added Processing and Industrial Use
· The use of oil and by-products in food additives and ingredients

· The use of products and by-products in cosmetics

· The use of products and by-products for green-chemistry
· The use of products and by-products in the health and medical and pharmaceutical industry
· Other uses of the extracted oil, the flesh, the cores, the waste-water, old trees
· The market for olive oil derivatives such salads and salad dressings, spreads such as tapanades, fillers, butter and margarine substitutes, aperitifs such as ‘olives farcies’, ready meals, preserves such as ‘fish in oil’ or ‘dried tomatoes in oil’, catering and food-service products …
· Perceived contribution to health and nutrition of products by-products and derivatives in areas such as the health of the gut or digestive system, the cardio-vascular system, weight and appetite control, cognition, skin and hair health, levels of energy …
· The capacity of olive oil or its derivatives to carry functional components for nutrition, for taste and texture, for the prevention or cure of disease … (diabetes …)
DRIVERS of Performance for Consumers, Distributors and Markets

· Taste, Convenience and cost of bottled oil for retail and wholesale

· Quality and traceability 
· Other benefits for health, nutrition and life-style
· Branding, the image of Tunisia and the Mediterranean diet

· The availability of products and by-products in different markets

· Investment in promotion and advertising

· Consumer confidence and investment in claims validation
· Market research and market intelligence

